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AUDIENCE

7 INFORMATION DISPLAY

6 ATTRIBUTION

5 REPUTATION

4 CONSENSUS on 
FACTS

3 CORPORATE AUTHORS 
in social media

2 BILLS and 
LEGISLATION 

1.2.2.3
Need A "dashboard" of 
RELATIONSHIPS

1.2.2.2
Still nobody 
CONNECTING the dots

1.2.2.1
Names of financial 
contributors

1.2.2
TECHNOLOGY enabling 
citizens  to find information

1.2.1.4

Finance suffuses all 
other issues and is 
not a separate issue

1.2.1.3
Financing is covered as a 
single issue like the others

1.2.1.2 War

1.2.1.1 Gun Control

1.2.1 MEDIA coverage

1.2 Financing

1.1.2.2.2 A need for accountability

1.1.2.2.1
Bloggers did the research 
to de-anonymize

1.1.2.2
KILLING a bill by Anonymous 
tagging / political maneuvers

1.1.2.1
Contributions paid to Sponsors that 
might have affected the bill

1.1.2
SPONSORS 
of entries

1.1.1.2
Open Source /
wiki model

1.1.1.1
Leverage 
many readers

1.1.1
BREAK DOWN 
giant document

1.1 Budget Text

1 BUDGETS Online
ILLUMINATED
BUDGET


